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We’re not only on the 	as diverse as the city itself�ranging from New York’s 

largest real estate owners and developers to small 

cutting edge of real estate 	owners, co-op and condo boards and tenants. The 

firm’s ability to provide the personal service of a bou- 
law, we sharpen it. 	 tique law firm with the quality of top New York firms 

has resulted in the firm’s development and mainte-

nance of long-standing client relationships. 

SINCE OPENING ITS DOORS NEARLY 30 YEARS Warren A. Estis and LuiseA. Barrack head the Litigation 

ago, Rosenberg & Estis has operated at the forefront Departments; their leadership and their attorneys’ 

of real estate law in New York. The firm’s attorneys exceptional results have advanced Rosenberg & 

have an extraordinary understanding of the New Estis’ record of success. Gary M. Rosenberg heads 

York City real estate world, along with a savvy ability the Transactional Department, in which Dennis I. 

to navigate through the intricacies of the court sys- 	Heilman is a partner, providing the firm’s clients with 

tern at both the trial and appellate levels. The firm’s 	sophisticated and unparalleled counsel. 

in-depth knowledge, combined with sound business 

sense, enables Rosenberg & Estis attorneys to deliver 

superior results. 

ROSENBERG & ESTIS, P.C. 
Rosenberg & Estis has distinguished itself through its 	733 Third Ave., 14th Floor 
focus on the business of real estate law, handling liti- 	New York, NY 10017 
gation, transactions, administrative matters, appeals, 	PH: (212) 867-6000 � FX: (212) 551-8484 
insurance and environmental issues. Its client base is 	 rosenbergestis.com  
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