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We’re not just a part of history.
We’re helping make it.

which Heilman is a partner, providing sophisticated and
distinguished counsel in areas such as sales and acquisitions, strategic planning and financing. Rosenberg
also leads the appeals department with Turkel.

WITH CLIENTS RANGING FROM NEW YORK’S

In a world in which bigger is often viewed as better;

largest real estate developers and owners to small

Rosenberg & Estis, with approximately 45 real estate

co-op/condo boards and tenants, Rosenberg &

attorneys, has chosen to remain small enough to pro-

Estis represents as diverse a population as the city it

vide fast, efficient and personal attention to each of

serves. An unparalleled knowledge of the intricacies

its clients. Through talent and expertise which extends

and complexity of the city’s real estate rules, regula-

from transactions through litigation to appeals, the firm

tions and realities, combined with sound business

is a formidable contributor to every real estate situation.

sense, enables the firm to deliver excellent and
bottom-line results in the most complex cases.

At the forefront of real estate law since its inception

The firm is proud to have Luise A. Barrack, Warren A.

only part of New York’s history, it has helped make it.

more than 30 years ago, Rosenberg & Estis is not
Estis, Dennis I. Hellman, Gary M. Rosenberg and Jeffrey
Turkel named to the 2010 New York Super Lawyersfi
listing. Estis and managing partner Barrack head the

ROS EN BERG&ESTIS, p.c.

litigation department, where they lead a seasoned

ATTORNEYS AT LAW

team of attorneys who provide the firm’s clients with

733 Third Ave., 14th Floor, New York, NY 10017

exceptional and practical results, in and out of court.

PH: (212) 867-6000 FX: (212) 551-8484

Rosenberg heads the transactional department, in

rosenbergestis.com
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